
Reach qualified buyers from coast to
coast with MARLIN magazine.
5 proven ways to connect to our

premier waterfr ont Real Estate buyers.

1. Year-round advertising in 
MARLIN magazine.

2. Advertorial Coverage by our 
award-winning staff in 
Marlin June/July
2007 issue.*

*Marlin
Special Advertorial Rate for
June/July 2007

¥$5,000 Full page (net)

¥$3,000 Half page (net)

50% discount on advertorial
when running with display ad.

3. Online 24/7 at www.MarlinMag.com,
the site that connects
people with their passions. 

4. Vir tual Property Tours
using our template
and broadcast online.

5. Group Buy of all 3 Fishing Titles 

THE INTERNATIONAL SPORTFISHING MAGAZINE

In Print
40,000 Paid Cir culation Audited by ABC

120,000 Reach

Online
293,000 Unique V isitors Annually
1,620,000 Page V iews Annually

Reader Pr ofile
Average Age 49

Married
Average HHI $320,600

Average Net Worth $2,192,200

Real Estate Reader Facts
Primar y Residence

91.7% own a primar y residence
23.9% ar e on the waterfront

$538,000 is the average market value

Vacation or W eekend Homes
40% own vacation homes

65.9% ar e on the waterfront
$468,000 is the average market value

Contact Infor mation
World Publications

460 Nor th Orlando
Suite 200

Winter Park Florida 32789
407-628-4802

Premier Waterfront Real Estate
We have the Buyers you are looking for!

Grand Harbor
BAYSWATER DEVELOPMENT + VERO BEACH

Premier Real Estate

Vero BeachÕs lush 
waterfront community 
Grand Harbor does 
the impossible.  In 
this singular location, 
residents experience 
the beautiful Indian 
River setting, numerous 
trend-setting ameni-
ties, several choices in 
luxury living homes and 
ready access to the art 
and culture of Vero Beach. 

Owner/developer Bayswater Develop-
mentÕs extensive planning and improvements 
have earned Grand Harbor a reputation as 
both a good neighbor and environmentally-re-
sponsible development. Respecting a verdant 

SPECIAL ADVERTISING SUPPLEMENT

natural setting, they have preserved
such natural attributes as the na-
tive flora of its wetlands, and its
riverfront welcomes all manner of
fish and birds.

A golf enthusiastÕsdream com-
munity, Grand Harbor has two 18-
hole championship courses: The
River Course, designed by Joe Lee,
and The Harbor Course, designed
by Pete Dye to be reminiscent of
Scottish links. Each has earned the
Audubon Cooperative Sanctuary
designation, given for promoting
ecologically-sound land manage-
ment and conservation of natural
resources.

Grand Harbor has planned five 
distinct neighborhoods on 1,300
acres fronting the Indian River, all
built to exacting standards in the
Mediterranean style by proven
architects with a track record for
respecting natural surroundings.
The two newest neighborhoods
are River Village and The Falls.
River VillageÕs estate homes and
condominiums offer one of the
last unobstructed wide-water
home sites in Vero Beach. The
FallsÕ attached and single family
villas give residents exclusive ac-
cess to a private pool and cabana,
and a nature preserve island.
Prices for River Village start in the
high $900,000s, while homes in
The Falls are priced from the high
$400 ,000s.

The Sales Center at Grand
Harbor is located at 2229 Falls Circle,
Vero Beach.  ItÕs open daily from 9:00 a.m.
to 5:00 p.m. For more information, call
877-GRDHRBR (877-473-4727) or (772)
562-9000, or visit the website at www.
GrandHarbor.com.

877-GRDHRBR (877-473-4727) or (772) 562-9000
www.GrandHarbor.com

2229 Falls Circle, Vero Beach, Florida 32967

NATURALLY 
BEAUTIFUL: An 
unparalled setting and
a host of amenities
deÞne Grand Harbor.
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